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ABSTRACT

The Effect of Including Cash Wth Questionnaires:

Respondent Guilt?

I n studies using questionnaire mailings the response rate of
respondents is an inportant issue. Oten respondents fail to
respond i n nunbers high enough to conduct neani ngful statistics.
The tinme and noney spent in attenpting to elicit usable
guestionnaires is considerable. In the present note | report
results when including a two dollar bill with questionnaires on a
second mailing. The effect of including cash on the response rate
is not clear. What is clear is that it had an effect because so

many non-respondents returned the noney.



I n studies using questionnaire mailings the response rate of
respondents is an inportant issue. Oten respondents fail to
respond i n nunbers high enough to conduct neaningful statistics.

The time and noney spent in attenpting to elicit usable
guestionnaires is considerable. Any information which allows
researchers to understand the dynam cs surroundi ng respondent
participation or non-participation may be of potential use.

In the present note | report results fromincluding a two
dollar bill with questionnaires on a second nailing. The effect
of including cash on the response rate is not clear. Wat is
clear is that it had an effect because so many non-respondents
returned the noney.

Adm ni stration of Questionnaires

An initial mailing was nmade to all senior managers in the
et hi cal pharmaceutical industry on the Biznet database systemfor
the SIC representing Pharmaceutical Preparations (2834). The
initial nunmber of questionnaires mailed was 363. The response
fromthe first mailing was 62 for an initial response rate of
17% This was deened i nadequate and a second nailing required.

A second mailing of 125 was sent. This mailing was nore
directed than the first. Annual reports were consulted to w nnow
out individuals no |longer working. A two dollar bill was included

inthis mailing to pronote respondent conpliance.



Results of Second Miling

Ten conpl eted responses fromthe second nmailing were
received for an 8% response rate. However, these were not the
only responses received.

I nterestingly enough, while all respondents conpleting the
second questionnaire kept the enclosed noney many of those
failing to conplete the survey returned the noney. Qut of 115
non-respondents 67 (58% returned the noney with vari ous comments
in the stanped sel f-addressed envel ope provided in the mailing.
Concl usi on

Two prelimnary conclusions may be reached; one, the cost of
i ncluding nmoney is |less than 100% of total cash sent, and two,

i ncl udi ng noney provokes a reaction in many potential respondents

even when they fail to conplete the questionnaire.






